
  
July 14, 2005 
 
Chairman Kevin Martin 
Commissioner Kathleen Q. Abernathy 
Commissioner Michael Copps 
Commissioner Jonathan Adelstein 
Federal Communications Commission 
445 12th St., SW 
Washington, DC 20554 
 
Re: MB Docket Number 05-192 
 
Dear Chairman Martin and Commissioners Abernathy, Copps, and 
Adelstein: 
 
 I write on behalf of the National Braille Press to express our support of 
the pending joint acquisition of Adelphia cable systems by Comcast 
Corporation and Time Warner Inc.     
 The National Braille Press (NBP) is a non-profit organization founded 
in 1927.  The guiding purposes of the NBP are to promote the literacy of blind 
children through braille, and to provide access to information that empowers 
blind people to actively engage in work, family, and community affairs.  Last 
year, NBP pressed nearly 15 million braille pages using special translation 
software and computer-driven equipment. 
 Our decision to support this transaction was an easy one.  Most 
importantly, Adelphia – a company in bankruptcy – is being acquired by two 
strong and successful companies which have shown consistent and steadfast 
support for the visually impaired.  Comcast for instance, has shown its 
commitment to us in more ways than one, including helping to produce 
children’s books in Braille.  Without Comcast’s generosity, thousands of 
children would not have adequate reading material in braille.  We encourage 
you to review our website at www.braille.com to see Comcast’s logo displayed 
prominently as both a general financial supporter and also as a primary force 
behind our Hands On! Books for Blind Children campaign.  Time Warner Inc. 
has also been a strong corporate partner of ours in donating children’s 
storybooks so that we can create print/braille books for blind children.  We 
look forward to having these commitments spread to the communities that 
Adelphia now serves.   
 
 Indeed, both companies have proven to be strong corporate partners 
with the communities they serve.  We understand that Comcast’s Cable in 
the Classroom initiative has provided free cable TV to almost 17,000 schools 
and free high speed internet to approximately 7,250 schools and 1,500 
libraries.  Comcast and Time Warner have partnered with organizations like 



the United Way, the National Urban League, and the Boys and Girls Clubs of 
America to extend services to a broader more diverse audience. 
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 Finally, the transaction would appear to serve the public interest by 
saving thousands of jobs in the areas now serviced by Adelphia.  Time 
Warner and Comcast’s stated commitment to invest hundreds of millions of 
dollars in new upgrades ($800 million alone in the case of Comcast) will also 
result in a higher and more efficient quality of service for consumers.  
Moreover, these companies are committed to franchise rules that require 
cable television providers to offer their services on a non-discriminatory basis 
as well as to offer channels for local public and educational programming.  
  
 We understand the vast implications of such an enormous acquisition 
and we do not take that lightly.  Our support, I hope, conveys to you the solid 
faith we have in Comcast and Time Warner to continue their role as strong 
community partners and service providers.  We urge you to support this 
transaction. 
 
 
 
Sincerely,  
 
 
________________________ 
 
 
William M. Raeder 
President 
 


